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AC-235211

M.Com. (Semester-I)
Examination, Dec.-Jan. (2025-26)

MARKETING MANAGEMENT

Time Allowed : Three Hours
Maximum Marks : 70

Note : This question paper is divided into two sections. Attempt
guestions of all two sections as per direction. Distribution

of marks is given in each section.
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SECTION-A | §Us—-3

( Objective Type Questions )
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Note : Attempt any ten questions. Each question arries 1
mark. [10x1=10]
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1.(A) Fillin the blanks.

R == ) gt Hifm

(i) The word marketing mix was first used by .........
AU P = B TERT AT ... J
fe e

((1) is the final stage of personal selling
process.
Jafre famea bk @& St =ROT ...
zl

(iii) 'Objects of sales organization is to stop duplication

in activities.' Is this statement true or false?
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(iv)  Strategic control is the responsibility of ...............

management.
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(V) e marketing organization is suitable fora
small organization
T B T B R ... R g
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Choose the Correct Alternative.
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(vi) Which one is not among in 4 P's of marketing

mix ?

(a) Place

(b)  Promotion
(¢)  Product

(d) Production
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(vit)

(viii)

(¢) SdAR &
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Distribution of free samples include in :
(@) Consumers Promotion

(b) Dezlers Promotion

(c) Consumers and Dealers Promotion
(d) None of the above
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Personal Selling does not includes :

(a) Face to face contact with buyers

(b) Interpersonal Communication

AC-235211/240 (4)

¢ (c)

(d)

Involve use of spoken words only

Mass Communication
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(a)

(b)

(c)
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(ix) Which of the following statements is true?

(a)

(b)

(c)

(d)

AC-235211/240

Increase in sales also results in increase

in market share

Decrease in sales also results in

decrease in market share

There is no direct relation between sales

and market share

None of the above
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¢§ (xi) The characteristics of service is -

() fopa I8 & TR W A off gRs B R (@)  High Cost
(b) fora § Fh | o 9 # off 0 A (b)  Good Quality
?

(c) Intangibility
(c) Toora T IR A IO g T8 2

(d) None of the above
@ SR A § A Bt A1 st §
(x) Which of the following is not social function of (@) VW .
marketing?
3 (@)  Survival (b) T e
(b)  Profitability () Srgeam
} (c) - Service (d) RURER] e g ﬁé T
f (d) Product Planning and Development SECTION-B / =]
‘ = & & AU @ e w5 A D (Very Short Answer Type Questions )

(2) e ( oy @y soda we )
(b) AT hdAT Note : Attempt any five questions. Each question carries 2

e marks. (Word Limit : 25-30 words) : [5x2=10]
C
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Define Marketing.

fquom &t afvam iR

What is meant by marketing planning ?

fquore e & 1 o B 7

What is advertisement copy ?

fos ofe @ B 7

Explain Cyber Marketing.

AR fAUeE 1 el

What is meant by sales organization ?

fepra mes | 7 oneE ® 7

What is green marketing ?
SECTION-C /| U"g-9q

( Short Answer Type Questions )
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Nage : Attempt any five question. Each question carries 4 marks,
(Word Limit : 250 words) (5x4=00
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1. Differentiate advertisement and publicity.
e o S & i i

2. "Sound marketing organization is the backbons of

effective management”.

« o - S tor =53 = == v
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3. How the relation marketing is formed ?

99 Ao &1 i Y 5@ o 2 7

4. Why marketing control is necessary ?
9o Freror 1 s w4t 34 2 7

5. Explain the marketing organization structure on the basis
of customers.
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Note :

Write a short note on Service Marketing.
Fa1 foom W g fewell i
Section-D/[@"S-&
(Essay Type Questions)
( FegT™® 99 )

Attempt any three questions. Each question carries 10

marks. (Word Limit : 500 words) [3x10=30]
el dF 0l % SOY il O9% UsT $ R 4 oip
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In Indian business firms personal selling is skewed in

favour of customers.' Discuss this statement.

AT A H T R et B uw # ¥ =
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Discuss the different methods of evaluation of advertising
effectiveness,

ez ﬂm%w%ﬁﬁwaﬁﬁmm
FifsTg)
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3.4 Discuss ethical and legal aspects of marketing.
Praoe % SR ©F 3T TEgFA B Eae B
4, What is meant by sales promotion 7 Discuss different
types of sales promotion.
frg G929 ¥ = a9 2 ? % FFed ® A
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